
There’s no better place in the home for relaxation than a roomy,  
oil-infused tub with warm, fluffy towels on hand. Jackie Cameron  
taps into the latest bathroom trends 
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T           he Romans knew a thing  
or two about rest and relaxation. They 
positioned the bath at the centre of their 
decadent lifestyle, even using it as a site 
for socialising with friends and associates.

We may not want to invite acquaintances 
into our soaping-and-soaking zones, and 
would probably rather choose the kitchen  
or lounge to entertain our friends in – but 
who doesn’t love the luxury of having a 
beautiful bathroom?

For many, money is no object when it 
comes to designing and decorating the 
master bathroom. Every sense is catered 
for: from background music delivered 
through systems encased in unobtrusive 
waterproof materials, to lighting that 
makes the most of our features and is 
easily adjusted to suit different moods.

Some people are breaking down 
interior walls so they can bathe in their 
bedrooms. Others are opting for strictly 
private inner sanctums, including their 
own toilet cubicles.

Interior-decorating magazines and 
home-renovation TV programmes have 
fuelled our appetites for spa-style wash-
rooms fitted with designer mod cons.  
The bathroom-fixture and -accessories 
industries have mushroomed, reflecting 
an enormous range of tastes and giving  
us access to a wide variety of sanitaryware, 
finishes and luxury extras.

Every feature imaginable is available, 
with energy-efficient technologies leading 
advances in the field. Water-wise, low-flow 
shower heads that give you the sensation 
of standing under a high-pressure hose, as 
well as motion-sensor-operated flushes 
and taps are currently very popular.

With all of these choices, the secret to 
creating a distinctive, desirable bathroom 
is to make it your own. Look for ideas and 
explore what is new on the market to spark 
your creativity, but don’t aim to produce  
a carbon copy of what you see at your 
neighbour’s house, advise experts.

At the top end of the market, there isn’t 
a signature bathroom. In the best homes, 
these are unique areas designed to suit 
the inhabitants’ specific requirements.

‘We try to design for the lifestyle of the 
people involved. Then, originality comes 
through and the work has an inherent 
design integrity,’ says Nicolaos Akritidis,  
of Paradigm Architects. 

The Johannesburg architect cautions 
that the bathroom is one room that can 
easily absorb more than its fair share of  
a building or renovation budget. ‘Many 
people put too much emphasis on the 
bathroom. It is easy to overcapitalise. 
When you sell, you don’t want to end  
up with less money than you had before,’ 
he says.
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There is no rule of thumb regarding  
the amount of money you should spend 
on a bathroom in relation to the value of  
a property, although estate agents agree  
that this room contributes to the overall 
price of a home. Akritidis advises that  
you calculate what your property is likely  
to be worth in 10 to 15 years’ time as a 
way of gauging whether you are spending 
the right amount of money on what is a 
relatively small space compared to the 
whole property.

WORK THE SPACE

It is usually the aesthetic details that 
capture our attention, but the layout of 
the area is where you should begin your 
planning, Akritidis suggests. Ask yourself 
how you would like to feel inside this 
space and whether your primary focus  
is on the utilitarian or relaxation.

For Evon Smuts-Rogers, a designer at 
Cape Town-based Source Interior Brand 
Architects, the starting point is to designate 
spaces to skincare, bathing, showering and 
ablutions. ‘Each activity should be well 

It is usually the 
aesthetic details 
that capture our 
attention, but  
the layout of the 
area is where  
you should begin  
your planning

defined and have its own beautifully 
appointed space.’ A dressing room should 
be near, but not part of, the bathroom,  
she adds.

Jasmin Kraneveldt of Bathroom Bizarre 
agrees that proper planning is the key to 
maximising this room’s value. ‘Once the 
work has been completed, there is little 
you can do easily should you be unhappy 
with the results.’

Unless you are planning on doing only 
minor redecoration, take into account who 
will be using the room and whether more 
than one person will be in it at a time. 
According to Kraneveldt, double sinks are 
an absolute must for couples.

Plumbing and drainage are the less 
exciting aspects to dwell on, but they are 
priorities if you want to ensure sufficient 
water pressure and avoid problems such 
as pipe blockages. Ventilation also fits into 
this category. You don’t want steam to linger 
unless it is a sauna room. ‘Extractor fans do 
work, but nothing compares to opening a 
window, so it’s important to include one 
in the bathroom design,’ Kraneveldt says.
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An overly ornate bathroom is ‘a 
definite no-no’, as is leaving your 
cosmetics and toiletries on show

FINISHING TOUCHES 

Design direction is definitely shifting  
from fussy to modern and minimal, 
explains Kraneveldt. In order to enhance 
the flow of the room and make it look 
bigger, she suggests opting for fittings 
such as floating vanities that attach 
directly to the wall.

Free-standing baths remain popular, 
with monochromatic colour palettes 

adding drama. ‘A new and striking trend 
that can been seen emerging this year is 
the use of black sanitaryware,’ she notes.  
If an all-black bath or toilet is too over 
the top for you, consider pairing a black 
outer shell and a traditional inner shell. 

Kraneveldt points out that black tiles, 
splashbacks and vanity tops combined 
with white fittings can also do the trick  
of providing contrast.

Seamless and curbless showers  
and frameless shower doors are top  
of her list for the most luxurious homes.  
‘The shower is becoming an integrated 
part of the larger bathroom. Most shower 
rooms have the same tiles as the rest of 
the bathroom, to create a seamless overall 
appearance,’ she says. Implementing wall 
finishes that negate the need for grouting, 
which deteriorates quickly and provides 
traps for mould, is another clever sugges-
tion. Wooden flooring, which has been 
treated to prevent rotting, is being used 
more and more. 

Don’t overlook the finishing touches, 
recommends Craig Taylor, decor specialist 
at Bathroom Butler. ‘When it comes to 
bathroom design, it’s the smaller details 
that can really set a bathroom apart from 
the rest.’ These need to look good, but 
should also always be ‘practical and 
purposeful’, he says.

Stainless steel ‘reigns supreme’ as a 
finish and the use of chrome is probably  
a mistake, says Taylor. ‘Stainless steel is 
very durable, beautiful and complements 
every style imaginable.’

An overly ornate bathroom is ‘a definite 
no-no’, as is leaving your cosmetics and 
toiletries on show. According to Taylor: 
‘Nothing turns a bathroom design from 
chic to cheap quicker than clutter,’ stating 
the case for including attractive storage 
units in the design. 

Nevertheless, strategically placed  
exotic carpets and sculptures can add 
unique touches. ‘We need artwork and 
fine rugs, and iconic furniture to sit on,’ 
says Smuts-Rogers.

The impact of ceilings and lights are 
often overlooked. These can either make 
or break the overall feel you are trying to 
achieve. ‘The more you play with ceilings, 
the more ornamental they become, going 
against the principles of a modern house,’ 
says Akritidis.

By the time your blissful new bathroom 
is completed, you just might feel tempted 
to invite your friends around to appreciate 
its wonders. That is, of course, if you can 
tear yourself away from your one-of-a-kind 
pampering parlour. P
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