
Whether at home or in exclusive spas, men  
are spending more and more time primping and 
preening in an attempt to turn back the clock.  

By Jackie Cameron

Man in 
the mirror
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 D                           r Gordon Cohen doesn’t 
step out of the house unless he has had 
some time to himself in the bathroom, 
preparing his skin and hair and generally 
ensuring that he looks neat and polished. 
At night, he won’t go to bed until he has 
cleansed the day’s grit from his pores and 
worked rejuvenating preparations into his 
skin. He takes supplements every morning; 
more at night. Although these have overall 
health benefits, they also help to treat the 
skin from within. 

‘I know that I spend more time in the  
bathroom than most women,’ he admits. 
‘But it’s not about grooming. It’s about 
how you look at work.’

A successful Johannesburg aesthetics 
specialist, Dr Cohen practises what he 
preaches to his patients, when it comes  
to skincare. He is among the increasing 
number of South African men who have 
begun to work hard at maintaining their 
youthful looks – not for vanity’s sake,  

‘Successful 
people are  
well groomed’

but because it makes good career sense  
to do so. ‘Successful people are well 
groomed,’ he says.

Dr Cohen points to a growing body of 
research focusing on the importance of an 
attractive appearance for financial success. 
The general consensus is that most of the 
world’s greatest businesspeople are well 
turned out. And now serious financial 
publications – including the venerated 
news magazine The Economist – have 
been discussing the material benefits the 
world’s good-looking people have over 
those who are not as pleasing to the eye. 

Exploring the links between our ability  
to make money and our physical appeal 
has even developed into a new academic 
discipline. ‘Pulchronomics’ is the study of 
the economics of physical attractiveness.

Dr Cohen says South African men – 
especially young, ambitious professionals 
– are taking these studies to heart. The 
rugged and weather-beaten look of the  
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Marlboro Man is being shunned in favour 
of maintaining a more fresh-faced, clean 
appearance – and that requires time and 
effort, as well as a multitude of skincare 
products and other cosmetic extras.

When he opened The Melrose Aesthetic 
Centre, mostly women walked through  
the doors. His male clientele has grown 
rapidly, however: about one in every four 
customers is now a man, compared to,  
at most, one in every 10 a decade ago. 

‘Many men come in for the feel-good, 
relaxing stuff, like facials, manicures and 
pedicures,’ Dr Cohen says. Often it is not 
long before they upgrade to procedures 
that require specialist input (such as laser 
treatment to remove facial hair causing 
unsightly blocked pores). Increasingly 
popular, he observes, is liposuction to 
complement exercise routines.

Cape Town dermatologist Dr Dilshaad 
Asmal is also noticing that men are more 
invested in looking after their skin than 
they were in the past. Many young men are 
seeking professional help with acne control 
and are showing interest in anti-scarring 
treatments, such as chemical peels, which 
are only advisable under the supervision 
of a medical specialist. 

Men from about their late thirties on  
often arrange appointments for cosmetic 
matters that have an underlying medical 
reason. A common issue is cancerous and 
pre-cancerous lesions and growths, which 
are linked to spending too much time in 
the sun. Although many of these men have 
fair skin, the sun’s damage is problematic 
for other groups too, says Dr Asmal.

The word from doctors’ surgeries and 
upmarket spas may be anecdotal, but 
retailers have convincing numbers when  
it comes to the growth in sales of male 
grooming products. The sources agree: 
women no longer have a monopoly on 
the title ‘fairer sex’. 

Brian Austin, general manager of 
groceries at Pick n Pay, says the average 
South African man’s appetite for face-care 
products has been climbing steadily by at 
least 10% a year over the past eight years. 
About 13% of all health and beauty goods 
sold in supermarkets these days are aimed 
exclusively at men, compared to around 
20% marketed as only for women. 

and serums have a limited capacity,’ he 
says, pointing out that deeper treatments, 
supplements and aesthetic procedures  
are advisable if you are serious about 
maintaining your good looks.

Dr Asmal says some budget brands, 
inevitably, are better than others and that 
you should choose ingredients that suit 
your skin type and specific requirements. 
Above all, she emphasises, wear a decent 
sunblock. ‘The sun is very ageing. You will 
waste money invested in expensive creams 
and cosmetic procedures if you don’t wear 
a good sunblock,’ she cautions.

That goes for all skin types. If you have 
a Mediterranean or darker skin tone, you 
have an in-built SPF of between four and 
13, she says. But that’s not really enough 
to prevent the deep damage that leads to 
wrinkles and other signs of wear and tear. 
‘I’m a factor-50 junkie. I recommend this 
to everyone. Remember to reapply your 
sunblock and to wear it in all weather 
conditions,’ advises the skin specialist.  
A hat is a good idea, too. 

SKINCARE BASICS
You can do more harm than good if you pick the wrong products for your skin, says 

dermatologist Dr Dilshaad Asmal. However, whatever your skin type, cleanse your face  

at least once a day, in the evening, and preferably twice a day, she recommends. Use  

a protective moisturiser during the day and a rejuvenating moisturiser at night.  

Those are the absolute essentials – whether you are a man or a woman. 

As a general guide, if your skin is dehydrated, or feels dry and tight, consider a new 

cleanser. Bar and liquid soaps can drain your skin of moisture. Look for glycerine or 

hyaluronic acid in the ingredients, as these will help rehydrate your skin and maintain  

a smoother finish, she suggests.

If your skin is so oily that it looks shiny, and you probably have pimples or blocked pores, 

look for a cleanser with ingredients that will help exfoliate your skin, removing the  

dead cells. Chemicals that will help curb oiliness and improve your complexion include 

salicylic acid, benzoyl peroxide and glycolic acids.

Quick fix Vitamin A is ‘probably one of your best de-agers,’ says Dr Asmal.  

If you are looking for a home therapy, use a product that contains this ingredient.

Men, says, Austin, tend to opt mostly  
for essential-care items, such as general 
face and body moisturisers and cleansers. 
The rest of the sales to men consist of 
more specialised anti-aging creams and 
complexion treatments, such as face masks 
and oil-control products to prevent and 
treat acne and other blemishes.

Whether or not these over-the-counter 
products are really effective in working 
against wrinkles, acne and other skin 
concerns is a debatable issue. Many men, 
says Dr Cohen, move on from entry-level 
purchases to specialised skincare products 
as they become comfortable with spending 
money on caring for their faces. ‘Creams 

‘You will waste money invested 
in expensive creams and 

 cosmetic procedures if you  
don’t wear a good sunblock’


